Life skill and Integrated Human Values

Programme: MA (VAC)

Course No.:

Title of the Course: Life skill and integrated Human Values
Total Credits: 2

Total contact hours = 30

Marks distribution: In — semester: 20 End- semester: 30

Course Overview:

This course aims at imparting knowledge and skills to the students in the concepts of

integrated human values and how to present their self in society. Social presentation of self

and development of a social self goes through certain social processes such as social

interaction, identity formation, impression management, pro social behaviour and so on. This

course will try to cover all of these to give the understanding to students on how we can apply

these in practical fields.

Objective:

1.

3.
4.

Familiarize students with core human values and help them in developing several
skills such as leadership skills, time management skills, persuasion skill, negotiation
skills etc.

Integrate personal values for effective presentation of self in society through different
techniques to face interview and presentations.

Preparing students for Personal branding and how to present oneself in social media.

Familiarize students with professional ethics and etiquette

Learning Outcomes: After completing the course, the students will able to develop:

1.

Strategic decision making in presenting their real self and ideal self in society as
well as in social media.

Human perceptions and judgments on right and wrong doings leading to ethical
behaviour.

The understanding on positive attitude and its relation with motivation.

The essentials of developing leadership skills.

Students will be able to understand and manage their emotions and how it is related to
behaviour modification.

Ability to align personal values and morals with professional ethics and identity.

Networking skills to build meaningful professional relationships and branding.



Units:

Unit | Topic Credits | Contact
hours
I Integrated human values to succeed in life 1 15

1.1 Lessons on integrated human values

1.2 Effective social interaction and developing

leadership skills.
1.3 Attitude and Motivation.

1.4 Emotional Intelligence and critical thinking.

II Presentation of self. 1 15
a. Interview and presentation skill.

b. Personal branding and online presentation of]

self.
c. Networking and professional etiquette.

d. Mock interview and feedback session.
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